
MISSION DEBRief:

IMPROVE Club for the Future’s

dIGITAL POSTCARD CREATIon EXPERIENCE.

Overview
/OBJECTIVE

Redesign Blue Origin's  digital  
postcard platform — bring down 
barriers  for  K-12 creators,  
lower postcard abandonment,  
equip institutional  partners.

/TARGET

/Sponsor directive
A cross-platform experience — web+ museum kiosk — with  
deep partner  customization for  schools  & museums.

PRIMARY:

Chi ldren (AGE 8-12)

SECONDARY:

Museum Educators,  C lassroom Teacher

SHIpped PAYLOAD

Visual-First Onboarding

Replaced text-heavy onboarding with colorized 

i l lustrations and bigger  visual  cues.

Flight Logistics
00     Research Synthesis

01     Ideation

412

4 SOT Analysis

2 Literature Studies

2 expert interviews

Postcards

Analyed

Co-branding

Each partner  location 

gets a  co-branded 

postcard stamp that  

doubles as a  memento.

Background Templates

Curated backgrounds and st ickers seed the most-drawn 

space motifs.

Inflight

Fun-Facts

Surfaces real  mission 

facts about  the rocket  

carrying their  postcard.

 personas

User Journey Ma

4 Storyboards

02     DESIGN

03     Mid-fidelity Usability Test

04     High-fidelity Prototype

100
4 Formative Usability Tests
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Engagement

Survey

Provides Blue Origin  a  

real  engagement signal  

that  kids wi l l  actual ly  

answer.
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Scan to Visit the live site 
@ClubforFuture.org


